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LITHUANIAN TOBACCO AND ALCOHOL CONTROL 
COALITION (NTAKK)

NTAKK – legal association since 2008 which currently has 39 
member organizations.

NTAKK mission is to promote, advocate and contribute to 
implementation of evidence-based, effective measures for control 
and prevention of the use of all psychoactive substances and 
gambling in Lithuania.

NTAKK aims to:
Unite stakeholders in the field of psychoactive substances prevention 
and policy;
Encourage and develop public and NGO cooperation;
Advocate for implementation of evidence-based policy;
Develop, implement and support policy programs, projects, etc.

www.ntakk.lt 
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ALCOHOL CONSUMPTION
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Consumption of legal alcoholic beverages, per capita aged 15 and over / liters, absolute (100%)
alcohol

In 2024 per capita 15+ in Lithuania was  

10,2 litres absolute alcohol – the lowest 
consumtpion level in a decade



LEGAL CHANGES

• Taxation: 
- consistent increase in excise duties from 2022 through 2024;
- formal plan for increases in 2025–27 (aiming to reduce affordability).
• Legislation: 
- attempts to liberalize, but core controls (legal age, licensing, advertising bans) remain;
- liberalisation of availability: allowing wider alco strengths at fairs/events, small‐scale traditional production

legalized, additional seasonal licences for tourism/resort areas.
- liberalization of marketing: additional items not defined as alcohol advertising (online platforms such as Bolt 

Food are allowed to publish alcohol-related information, also information on food and alcoholic beverage 
matching kits, awards received by companies, technology or traditions in the production of alcohol)

Expected period ravenue 126.7 million



2023 FIBA BASKETBALL WORLD CUP advertising 
 NON-ALCOHOLIC BEER IN LITHUANIA, that looks very similar to the 5 perc. beer 



NON-ALCOHOLIC BEER ADS PERVASIVE IN EVERYDAY 
shop ready for All Saints Celebrations, November 2025



Using new marketing exemptions:  
information about industry receiving awards for beverages is not considered advertising, using non-alcoholic 

brand name / logo  which is very similar to that of alcoholic beveverage  
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Alcohol Advertising Confusion
Non-alcoholic beverages

Many young people mentioned:
Recalling non-alcoholic beverage advertisements, but only realising they might 
have been non-alcoholic after the fact.

Suggesting that alcoholic branding and imagery are highly memorable, even when 
applied to non-alcoholic products.

CIPPAL STUDY
KEY FINDINGS FROM QUALITATIVE SURVEY

Alcohol Advertising & Regulation

Majority Agreement: participants agreed there should be:

• No alcohol advertising; 

• Stricter regulation on minimum drinking age; 


	Slide 1: Update from Lithuania
	Slide 2
	Slide 3: ALCOHOL CONSUMPTION
	Slide 4: LEGAL CHANGES
	Slide 5
	Slide 6: NON-ALCOHOLIC BEER ADS PERVASIVE IN EVERYDAY  shop ready for All Saints Celebrations, November 2025
	Slide 7:  Using new marketing exemptions:    information about industry receiving awards for beverages is not considered advertising, using non-alcoholic brand name / logo  which is very similar to that of alcoholic beveverage  
	Slide 8

